
V
O

LU
M

E
  F

IV
E

MAKE IT YOURS!  MOMENTSMAGAZINE.CA/CUSTOMIZE

THIS ISSUE OF MOMENTS IS BROUGHT TO YOU BY   
CANDY EVENT CONSULTING : CANDYCONSULTING.CA 

SPEAK ISSUE 

A SPACE FOR SPEAKERS
PAGE 16 + 17

EVENT JARGON WATCH
PAGE 28 + 29

YOUR MEDIA MESSAGE
PAGE 38 + 39

RAISE YOUR HAND!
PAGE 40 + 41



Lisa Gareau
Founder + President  
Candy Event Consulting

Planning events  
and promoting events 
might be a necessary 
part of your job —  
but I believe it can  
also be fun, energizing,  
and effective. 

Enjoy this free resource compliments of Candy Event Consulting and   
then visit us at CandyConsulting.ca to learn how we help to make  
YOUR planning team stronger.  

A GREETING FROM CANDY EVENT CONSULTING 
Dear In-house and Do-it-yourself Event Planner, 

My vision for Candy Event Consulting began as I saw a growing 
need for grassroots event planning support, applicable and 
affordable resources, and ongoing encouragement for community 
and business leaders who were tasked to plan and promote events 
for their businesses, organizations, or groups. 

If you’re reading this magazine, I’ll bet you are a DIY planner –  
or want to be! You are part of a tenacious, dynamic, passionate 
community of small business owners, community engagement 
coordinators, marketing executives, PR or communications staff, 
fundraising pros, executive directors, volunteer committee members, 
office administrators, student leaders, and the list goes on! 

You know that events can help your business gain more customers,  
your social profit organization connect more effectively with 
donors, or your volunteer group reach out more meaningfully to 
your community . . . but you may not know exactly how to plan those 
events in the most effective, efficient, and affordable way.

Be assured I understand your challenges — in fact I’ve faced  
many of them myself — and I am ready to come alongside you in  
the nitty-gritty of your event planning and promotion efforts to help  
you meet your goals, starting with this fresh and fun resource: 
Moments Magazine – Event Planning Ideas + Inspiration. 

Planning events and promoting events might be a necessary part  
of your job but I believe it can also be fun, energizing, and effective. 
I invite you to settle in with Moments, be informed by the planning 
departments, be inspired by the feature articles, and get ready to 
experience a fresh start to your planning process! 

With you in the event planning journey,  

Lisa Gareau 
Founder + President 
Candy Event Consulting: Making Your Team Stronger

This could be your message! 

Find out how at momentsmagazine.ca/customize

Customize any volume 
of Moments magazine 
and share with your 
members, customers, 
team, or group!
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PLANNERS
NOTEBOOK

#4 PRACTICE + PRACTICE
I am such a procrastinator that 
the idea of having my presentation 
even almost ready, never mind 
talking it through felt odd and 
awkward. But I made a point to 
make a couple practice runs. One 
of the best moves was asking a 
colleague I respected who could 
give me advice on the flow and 
content. I was about half-way 
through and it really helped to talk 
it through and collaborate on what 
was missing, how my transitions 
worked and didn't work and overall 
order and flow of the talk. 

#1  INVITE YOUR SUPPORT
So imporant it's #1 on my 
list! Invite anyone and 
everyone you know. 
See my cheering section in 
the photo above!
Not only are you adding to the 
attendance and it looks good, but 
what you have is a room partially 
filled with people who know you. That 
will encourage you to be who you are, 
and that is such an easier role to play.

  

#3  SPEAKER NOTES
Write them, print them, and have 
them included in the speaker 
part of your digital presentation. 
Don't think you need to memorize 
your talk. If that is the case you 
will never find the time or ability 
to do it. When I read my notes, 
there were parts I literally just 
read verbatim because of some 
anxiety, and then there were parts 
I would skim and re-word based on 
how the talk seemed to be going. 
I also allowed myself the space to 
speak random insights, stories, and 
thoughts as they came to mind. 
Kind of like having a conversation 
with someone. We all get talking 
and other ideas start flowing. Also, 
if you are like me and have paper 
notes, and a few happen to fall on 
the floor in a very unprofessional 
way - let it go. No one is there to 
see you pick up paper.

#2  KNOW YOUR STORY
Here is the thing, people want to 
hear YOUR view of the world. They 
don't want a reiteration of what 
someone else has to say. And in 
the end, people will relate to your 
own view because it comes from an 
honest place.

CRYSTAL REYNOLDS SERVES ON THE CREATIVEMORNINGS 
EVENT PLANNING COMMITTEE IN CALGARY • CREATIVEMORNINGS.COM



#7  DRINK WATER. 
       SERIOUSLY.
I am not really a water drinker but 
had noticed anyone who speaks 
has a water and takes the time 
to have a sip here and there and 
I thought sure, I'll drink water too. 
While I was wandering around the 
room before my talk, I managed 
to leave my bottle at the back of 
the room and all of the sudden I 
was being introduced. No big deal 
right? Hell no! I was blown away 
by how dry my mouth was. It was 
like I drank in the Sahara desert 
in one breath. The first few words 
of my talk, I think my saliva literally 
evaporated. But I plugged on 
through. I cringe seeing the video 
and how I kept smacking my lips, 
but oh well, I'll know better for next 
time! 

PLANNERS
NOTEBOOK

<<< DRY MOUTH
      (IT'S A THING!)
I never thought I would ever have the desire to talk on 
stage. I had this insane thought while out on a run. It 
was the summer after I attended the 2011 HOW Design 
Conference in Chicago. I was thinking that I could be as 
engaging as Dyana Valentine - talk about big shoes! I 
had the topic of my future talk in the back of my mind 
- and in front of my face - this whole time. I trusted in 
the creative process that works for me. I allowed the 
ideas to coalesce in my mind and then the ideas became 
reality! People asked me after my talk, how I felt, and I 
respond with, "Good." It wasn't life-changing but it was 
life-affirming. When you have the chance to provide 
thoughts and insights about what matters and to see 
others relating to your message, it feels good. I felt my 
purpose being fulfilled. 

<<< So, as a "first-time taker" I'd like 
to share my seven top tips with other 
potential first-timers out there . . .

#6  KEEP IT SIMPLE ... 
        AND ON BRAND
When it comes to creating a visual 
presentation, the slides should be 
supporting your talk, not doing the 
talking for you. The visuals add 
to your message. So you don't 
necessarily have to describe what 
is on screen, but they do have 
to relate to what you are saying. 
Also - if you are a brand, make 
sure to subtly add your brand look 
and feel to the design. It should not 
be overpowering. I chose to use a 
wordmark icon of my website URL. It 
was simple and would show a link to 
my own site to learn and read more.

#5  MAKE IT PERSONAL
I think the best way to sound like you 
know what you are talking about 
is talking about what you know 
- and you know you best. Relate 
your information with a personal 
perspective and you will help others 
to do the same.

By Crystal Reynolds, Crystalink.ca



MOMENTS SPEAK ISSUE QUICK CLICKS
Hire a speaker for your next event with the help of these experts . . .

Speakers Bureau of Canada • SpeakersCanada.com
Speakers Spotlight Bureau • Speakers.ca

National Speakers Bureau • nsb.com
Canadian Youth Speakers Bureau • YouthSpeakers.ca
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TELL US YOUR STORY
We want to make a big deal of those moments 

that matter most to you. Have a great story 
or idea to share with our community?  

We would love to hear from you! 

MomentsMagazine.ca/contribute

PETER MAHER
PSAV Presentation Services 

Peter helps eliminate technical anxiety 
for Event Professionals. As Sales 
Manager for Audio Visual, Staging, and 
Event Technology he caters to his clients 
needs outside of the PSAV Hotel Services 
Division. 

Canada.PSAV.com

ARLENE SCHILKE
Timewise Event Management 

Arlene is co-owner of Timewise Event 
Management, sits as President of 
the Meeting Planners International 
Edmonton Chapter, is the passionate 
Co-Producer of the Event Awards 
and the Go West Conference.

 Timewise.biz

TESSA LERBEKMO-JOYES
CEO, Designer, StandOUT Publications

Tessa is CEO and leader of publication 
and creative services company, 
StandOUT Publications. She is building 
her design empire by documenting 
everything in blogs, docu-series, 
magazines, design work, social media, 
and many more. 

StandOUTPublications.com

COL CSEKE
Inside Out Theatre

Col is the Artistic Director of Inside Out 
Theatre, a disability theatre company in 
sunny Calgary Alberta, equally invested 
in emphasizing artistic excellence, 
community impact, and broadening our 
cultural community's accessibility.

InsideOutTheatre.com 
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MASTERING YOUR VOICE   

As event planners we have an intimate yet complicated 
relationship with the word SPEAK.  

We know and love our "speakers". We know that 
professional speakers can add a lot to an event, 
conference, or meeting. We know we have a 
responsibility to prepare for those speakers with 
adequate staging, sound, and lighting. We provide 
water and muffins in our green rooms to make them 
comfortable. And we prepare for the big introduction 
from the stage (sometimes with the help of strong 
coffee and an unforgiving wall mirror) hoping we don't 
trip over our words or mispronounce the name of "our 
chosen one". 

The purpose of this issue is to go deeper. We're here to 
share with you tips on how to prepare for and work with 
these talented individuals, yes, but to also look inside.
To master our own ability to SPEAK with presence, 
passion, and purpose. 

When you take the time to find your authentic voice and 
learn to use it for good - you, your team, your clients, 
your partners, and your event attendees will all benefit. 

In this issue our contributors cover how to find your 
story and share it in quick understandable ways, how 
to prepare for your first time speaking gig, and, if you 
identify as an introverted planner, how to use social 
media tools to start meaningful conversations and 
build your planning network. Above all they will help you 
master your voice - we need you, your story, your voice.

It's time to be heard! 

Lisa Gareau
Founder + Publisher

Moments Magazine - Event Planning Ideas + Inspiration
W: MomentsMagazine.ca  TF:  1-800-560-8180
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Getting the Whole Picture

How often do you find yourself in an initial 

event planning meeting - falling down 

the rabbit hole of napkin colour choices or 

name badge sizes - before the vision of 

the event has been clearly defined? 

All too often it’s easy to feel like your event 

has shrunk into a tactical mess of detail 

before you have the whole picture. 

You find yourself following 

a path that’s driven by 

what needs to happen 

along the way, instead of 

one that is guided by your 

ultimate destination. 

Ultimately, this is a struggle between the 

“how” and the “why” of a project, which 

prompts the question: how do you, as an 

event professional, bring purpose to your 

projects and build focus for your team,

 audience, or partners? 

By Alena Schock,
Boom Goes The Drum 

BRINGING PURPOSE 
TO YOUR PROJECTS 

DRIVEN BY 
VISION

P U R P O S E
+ PLAN
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Let Your Why Drive Your How 

When you look at the principles as a path 
to success, you see the importance of 
having a clear vision in mind. Events that 
let the “why” drive the “how” have clearer 
direction, more creative inspiration, and 
simplified execution. After all, a team that 
is connected to their event’s vision can 
make tactical decisions quicker and easier 
as they have a common destination in 
mind. As event planners, we’re excellent 
executors. Part of our success is that we're 
natural "tactical machines" who’ll lace 
up and get the job done. What if you'd 
step back from the path you're on and 
clarify where you’re heading. You may just 
transform a good event into a purposeful, 
impactful experience for your guests! 

Enter The Nesting Principles

The 5 Nesting Principals are a strategic 
approach to creating purposeful plans, 
and are an incredibly useful tool for event 
professionals who are trying to create 
events that are driven by vision, and not 
tactics. The principles are meant to be 
approached like a nesting doll set: Tactics, 
the smallest “doll”, nests inside Strategies, 
which nests inside Objectives, which nests 
inside Goals, which, ultimately, nests 
inside Vision. The idea is that your biggest 
principal, Vision, holds all of the other 
principles together, and should be the 
biggest priority for your team. Noteworthy 
is the fact that tactics, while perhaps the 
biggest time-suck, is the smallest principle 
in this approach, and is nested inside and 
driven by all of the other principles, not the 
other way around.

START YOUR 
PLANNING 
JOURNEY  
WITH THE 
5 NESTING 
PRINCIPLES

VISION  
Your Motivation
Why are we doing this?

GOALS  
Your Signposts 

How will we know we’re on the right 
path? What measurable will we use?

OBJECTIVES  
Your Destination

Where do we want this to take us?

STRATEGY  
Your Roadmap

What path are we taking? 

How do we get our teams to put 

one foot in front of the other?

TACTICS 
Your Sneakers

What will we need to make 

this journey happen? 

P U R P O S E
+ PLAN

MOMENTS • VOLUME 5 • SPEAK    9



T R E N D S
+ TIPS

SKIPTHEDISHES.COM
This is a great app or online 
service for ordering local 
food delivery or pick up. You 
can order, pay, and track 
your delivery through your 
account and watch the little 
car as it goes from place 
to place. They’re always 
adding new restaurants to 
the list and if you sign up 
for emails, you’ll get coupon 
codes regularly!

FETCHINGFIDO.CA
Who has time to go to the 
groomers these days? 
Get your pooch primped 
without any hassle by 
booking online and having 
them bring their full-service 
dog salon to you. Your Fido 
will be cleaned up and you 
can keep working!

VELOFIX.COM 
When your bike needs a 
tune up or a repair and you 
don’t have time to drop it 
at the shop, don’t worry! 
Velofix is a mobile repair 
and maintenance company 
that will come to you and fix 
your bike on site! How cool 
is that???

10     MOMENTS • VOLUME 5  • SPEAK



T R E N D S
+ TIPS

By Jennifer Hadley, twek Consultling

WHO YOU GONNA' CALL?
MANAGING LIFE WITH MOBILE DELIVERY 

HELLOFRESH.COM 
This app offers scheduled 
delivery of customized 
weekly menus selected 
from a variety of recipes. 
All ingredients are supplied 
for customers to cook their 
meals quickly and easily. It’s 
great if you want to try new 
recipes and don’t have time 
to shop, prep, and portion 
everything yourself. Sounds 
delicious to us!

INSTABUGGY.COM
This amazing website or 
app offers Grocery and 
alcohol delivery within ONE 
hour from major grocers 
and box stores. Pickers and 
packers choose the best 
products and deliver to 
your door. We never have to 
go grocery shopping again! 
This is a game changer. 

FOODORA.CA 
When you want to have a 
lunch date at your favourite 
hotspot but you can’t 
leave the office, check out 
Foodora.com. It’s a meal 
delivery service from the 
best of Calgary’s dining 
scene. Who doesn’t love 
their favourite dish from 
their favourite place? 

Day-to-day tasks don’t disappear when we’re running events, 
and sometimes there is so much going on that we even forget to eat! 
Haven’t we all been there?

Well here are a few of our favourite apps and online services that help with 
our daily routines, make sure we’re well-fed, and maintain our sanity. 
Life happens while events are being planned, and these guys are there 
to jump in and help out. 

The best part is we don’t even have to leave our home, office, or event site!

Do you have any favourite apps or online services that are your go-to’s for 
daily task assistance? Share them with us on social media so we can all benefit!

TAG US ON TWITTER @CandyMoments with #MomentsOnTheGo

MOMENTS • VOLUME 5 • SPEAK    11



B E H I N D  T H E  S C E N E S

AISHA ALFA IS AN 
LA-BASED COMEDIAN, 
ACTOR, & HOST >>> SEE HER 
INTERVIEW ON PAGE 15
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B E H I N D  T H E  S C E N E S

As an event planning coach, I have the privilege of seeing 
people gather in so many amazing, fun, and meaningful 
ways. When an event planning team comes together 
to support a community building initiative, a business 
owner’s new product launch, or the birth of a creative 
project, great things happen – things so much bigger 
than any one individual could accomplish on their own. 
It’s easy to say working together is better than going it 
alone, but how do we learn to show up with our gifts, 
share our gifts with the community, and support others 
so – together – we can shine? Here are three steps to 
making a greater impact.

Show Up: Explore your unique gifts

We all have something that lights us up, energizes us, gives 
us meaning, and strength. Understanding what you bring 
to the table is the first step to meaningful contribution. You 
might not know what that is yet but don’t give up. Stepping 
up to help a neighbour, volunteering in a local event, or 
trying something new might be the beginning of your 
journey of discovering what you can offer.

Share: Bring your gifts to the table 
The varied roles needed on an event planning team are 
akin to the roles necessary to building a strong community. 
There are those who plan, others who serve. Those 
who tell stories and others who get joy out of making 
meaningful connections. Just like it takes a diverse team 
to pull together a successful event, it takes a diverse 
community to build a vibrant place to live and work. Your 
community needs your unique gifts and abilities.

Shine: Lift up the gifts of others 
We do not diminish our own light by fueling that of others. 
Each member of our community has gifts to share. We all 
have a role to play. By lifting others up, encouraging the 
use of their gifts, and giving them opportunity to succeed, 
we will all experience greater success. This is the ultimate 
act of community; when all parts work together, growing 
into a healthy web of activity.

SHOW UP  
SHARE 
SHINE 
By Lisa Gareau, 
Candy Event Consulting
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T H E  U N S U N G  P L A N N E R

Remember, we made up the rules, we can 
change them. 
You go to a play and sit still and silent in the 
dark for two hours, that’s the rule right? Well 
there’s no inherent law that says this is how it 
has to be. We’ve chosen to accept these rules 
and we can choose to change them. Consider 
how relaxing some of these ruleswill welcome 
in folks previously hampered by the exist-
ing parameters. Rules like letting people who 
make involuntary noises do so shush-free. 
What rules can you choose to bend?

Whatever your event; party, conference, 
performance, what does it mean to be a 
good host? I think it’s anticipating your guests 
needs, and recognizing that those needs may be 
different than your own. There are simple ways 
we all do this, if you’ve invited friends for dinner 
you may inquire into any allergies they may have. 
You ask what they need and you plan accordingly. 
At Inside Out we partner with other theatre 
companies to host accessible versions of their 
productions. Our role is to consider the different 
needs of various communities, and work with our 
partners to make sure those needs are all met. 

By Col Cseke, Inside Out Theatre 

You’ve offered your guests a shared ex-
perience, make the most of it. 
We host onstage Touch Tours for blind 
audience members before described 
performances, a chance to have a tactile 
exploration of the set to help them build a 
mental picture of the play. A secondary but 
no less amazing benefit to these tours is the 
audience members bonding over this 
special, shared experience. They’re connected 
to one another now and the entire experience 
is richer for it. How can you create these 
special moments at your events?  

Adjustments made for one 
person tend to benefit everyone. 
Once you know who your ideal attendees are 
for your event, remember one of the reasons 
they chose your gathering over someone 
else’s.  They chose you – the authentic you.  
If you’re gathering people for a purpose and 
that purpose aligns with who you are and 
how you show up, it’s going to make your 
event a marvelous experience for everyone – 
and perhaps even life changing.

BECOMING A  
GOOD HOST
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F E A T U R E S  +  F U NP L A N N E R  S P O T L I G H T

AISHA  ALFA

What do you love about your work?
I love working in entertainment because it doesn't feel like 
work! I get paid to enjoy myself and tell jokes as a stand up 
comedian, dive into a fantasy character as an actor, or engage 
an audience as a host at events. These are all things I am 
good at because I love to do them. Getting paid to do what I 
love is a dream!

Tell us what events you have planned?
I used to be a wedding planner and loved it! It was always 
special to help couples create their magical day and then see 
it through to the end. Now I plan comedy events and write and 
produce sketches and short films. It's a totally different kind 
of planning because it is my own vision now. I create it ... and 
hope people enjoy it as much as I do!  

What is it like to bring people together 
with laughter?
I love parties, always have, always will, so events are just 
different types of parties. I have always had friends from 
different demographics and the people who come to my shows 
are the same. It's fun to see all ages, genders, backgrounds, 
sitting side by side enjoying themselves through laughter. 

Where did you get the bug to perform?
I have always been performing – whether it was joking around 
with friends, doing karaoke at the local bar, or performing on 
the soccer field at a national tournament. But actually doing 
comedy and hosting events for a living was something I kind 
of fell into! I wasn’t sure what I wanted to do when I returned 
from living overseas, so I took random jobs and then got into 
acting. Through my acting I had the opportunity to try comedy 
and I took it. I thought it would be a lot of fun but thought 
it would be the one and only time I would do it. I loved it, 
got an offer to be in a comedy contest, and things spiralled 
beautifully out of control from there!

How do you recharge after a busy touring 
schedule or event day?
I live in Los Angeles so it's always sunny, which is like a battery 
charge for me. I'll go hiking, go for a run, or just chill in the 
park. I am also a HUGE fan of massages because I find my 
body gets tensed up from work and I don't even realize it. A 
good massage - and a habit of meditation and yoga - are like 
medicine to my soul. 

What advice would you give an event planner 
working with an artistic guest?
Having good acoustics in the room is most important! If the 
room echos, the sound system isn't high quality, or the lighting 
is bad it can ruin the whole show. If you are working with 
stand up comedians, please, no long sound checks! We simply 
need a mic that works, a stool with some water, and a great 
room set up. Also if you want people to laugh, don't have a 
comedian while food is served. No one can laugh with food in 
their mouths! 

What event are you looking forward to?
I'm looking most forward to hosting a comedy quiz show I 
am producing in LA. I am in charge of organizing the event 
with Second City, booking talent, creating the quiz questions, 
handling promotion, and I'll be hosting the event too! It's fun ... 
and exciting ... and a lot of work!

>>>CONNECT WITH AISHA ALFA
Website: AishaAlfa.com
Twitter: @AishaAlfa
FaceBook: @AishaAlfaComedy
Instagram: AishaAlfa

AISHA IS AN LA-BASED 
COMEDIAN, ACTOR, & HOST 
WHO WORKS INTERNATIONALLY

 

Photo Credit: Diana King
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What are the key questions that an event 
planner should ask the venue to ensure 
their speaking event is a success? Event 
Planners should ask the venue to provide them 
with references on their in-house audio visual and 
IT services. If they do not offer these services in 
house, ask them to provide you with information 
on a trusted supplier. Have the venue provide you 
with photos and diagrams of similar speaking event 
setups in the space so you can imagine how the 
room will look. And most importantly, ask about the 
venue’s acoustics and if there are any issues with 
sound carrying from other events held in the facility 
at the same time.    

What special requirements regarding the 
speaker in particular should the venue 
be made aware of? Determine whether or 
not the speaker will be showing a presentation 
and if so, will they be providing their own laptop 
or require one from the audio visual provider? It is 
always best to have the presentation sent to the 
audio visual provider or venue prior to the event. 
Ensure the presentation is tested at the venue the 
day of the event. It’s always helpful if the venue 
receives a briefing beforehand that outlines who 
will be introducing the speaker, whether there 
are there any special bio notes on them, how the 
speaker will be arriving (parking, entrances, etc.), 
where the speaker will be situated prior to the 
introduction, whether they have any preferred food 
and beverage items, and whether a green room 
is required. It is also very important to know what 
type of microphone the speaker prefers.  What they 
feel most comfortable with - a handheld, podium, 
lapel, head set microphone - will play a part in their 
speaking performance.  

What advice do you have for what 
creates an effective atmosphere for a 
speaking event? All aspects of the room, 
from décor to lighting, can drastically influence 
the overall feel and tone of the space itself. 
Creating a comfortable setting by monitoring the 
temperature in the space, selecting energizing 
food and beverage options, and allowing for time 
throughout the day for networking will all create a 
positive and effective atmosphere. 

What should event planners look for 
when assessing whether the venue 
will have sufficient acoustics to ensure 
the speaker is heard? When booking your 
speaker, planners should always ask about their 
speaking style – are they normally a loud speaker 
or are they soft spoken? Do they prefer to walk 
around or speak at a podium? Communicating 
this with the venue and the audio visual provider 
will help to ensure the sound is sufficient. You 
should always schedule a rehearsal time prior 
to the event to ensure all of the equipment is 
working properly and that the sound clearly 
audible to the audience. It also gives the speaker 
a chance to deliver their message out loud so they 
can edit out any awkward words or transitions 
themselves.

ABOUT EVRAZ PLACE Situated in the heart of 
Regina, Saskatchewan, Evraz Place is the largest 
interconnected event complex in Canada and the 
centre of sport, business and entertainment for the 
community. The Regina Exhibition Association Limited 
is the not-for-profit corporation that operates the 
100-acre Evraz Place property. 

Photo Credit: Breanne Van De Woestyne 

By Shaylyn Kivela, Evraz Place 
A SPACE FOR SPEAKERS >>>  

S PA C E
+ TIME
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Is there a particular room arrangement 
that is best suited for speaking events? If 
space allows, I would recommend setting the room 
with open round tables and chairs on one side so 
everyone faces the speaker.  It is also important 
that guests are comfortable, so having a table 
where they can take notes, place refreshments, 
setup a laptop is important. If space doesn’t allow 
for tables, theatre style works best to make the 
most of the space you have.  

Can you tell us about one of the most 
successful speaking events that was 
hosted at Evraz Place and what 
contributed to it being so successful from 
your perspective? We recently hosted the 
Assembly of First Nations Annual General Meeting 
which had over 2,000 attendees from all over 
Canada. The conference ran over three days and 
had multiple speakers and panels. We worked 
closely with their audio visual supplier on all of 
the logistics.  I believe this event was successful 
because no detail was overlooked.  
We had multiple site tours, created floor 
plans, pre-arranged all the electrical and IT 
requirements, and scheduled rehearsals.  With an 
organized plan in place, it allowed for time to react 
to any last-minute schedule changes.  

What kind of actions have you seen event 
planners take to help the speaker capture 
and keep the attention of the crowd?  
For presentations and panels, event planners 
are using social media as a way to engage their 
audiences. Live tweeting often encourages the 
audience to ask more relevant questions than 
having them shy away from using the floor 
microphones. We are also seeing event planners 
move away from a formal speaker settings to 
more of a relaxed setup using sofas, ottomans, 
and coffee tables. This setting encourages 
networking and creative thinking with the 
audience.   

What are the typical venue services that 
event planners can expect a venue to 
provide for speaking events? At Evraz Place, 
our in-house representatives provide clients with 
guidance on use of space, agenda planning, and 
food and beverage suggestions.  We also have a 
team of on-site professionals to assist with all IT, 
lighting and audio visual requirements.

Is it typical for venues to provide green 
rooms and breakout rooms for speaking 
events? We often provide a space for the 
speaker, as it allows for them to have somewhere 
to go between the rehearsal and event start time. 
Speakers also appreciate having somewhere to 
safely store their personal items and prepare for 
the speech.    

The property hosts the majority of Regina’s major 
events, including Canada’s Farm Progress Show, 
Queen City Ex, and Canadian Western Agribition. 
Evraz Place is home to the Saskatchewan 
Roughriders, Regina Pats, Regina Soccer Association, 
many minor and recreational sports, as well as 
numerous concerts, trade shows, and conventions. 

S PAC E
+ TIME
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Our guests, for the most part, are volunteers who 
serve local communities. They are busy people and 
if we expect them to join us for our event, there 
must be something in it for them.  

So, we focus on creating a great environment that 
encourages people to connect and to learn from 
each other. Our hope is that it results in thoughtful, 
meaningful and hopefully, inspired conversation 
that keeps them interested.

KNOW WHO IS ATTENDING This might seem 
obvious, but I have found that unless I think about 
our guests and who they might have things in 
common with, the conversations and connections 
that result are not as robust. After the guests have 
registered, I go over the guest list thinking about 
who should connect and what unique interests or 
issues might be on their minds.

  

ALLOW TIME FOR NETWORKING At every 
event, I make sure to intentionally build time into the 
agenda. It could be deliberate breaks or structured 
activities like fun games that help guests make 
connections. What I do know is that it is never the 
same, I shake it up all the time.

PLAN TOPICS OR ITEMS TO TALK ABOUT 
Over time, I have learned that it is important 
to have conversation sparking topics prepared 
before hand and it doesn’t hurt if some are a bit 
provocative! Sometimes these topics are in the 
form of postcards on tables or signs on the walls. 
Other times staff are ready with ideas, so that when 
they connect people they can throw out ideas for 
conversation starters.

SET UP THE VENUE WITH INTENTION 
No matter the event, I always set up round tables, 
rather than theatre style seating. This encourages 
people to get to know one another and makes 
it easy to move around the room. It creates 
an environment with a more comfortable and 
connected feel. Over the years, I have also moved 
the food tables into the middle of the room. The 
food “hub” brings people together and is a great 
place to start a conversation. 

When I started my first job, after 
graduating University, I had never 
planned a large professional event, nor 
had I experience in ensuring events were 
meaningful and impactful for the guests.  
Here I am seven years later, and I now always have 
an event on the go. It’s my favourite aspect of my 
job! I work for a small local non-profit organization 
in Calgary that supports over 225 community 
based non-profit organizations and more than 
20,000 volunteers. 

The events I plan throughout the year range from 
fundraisers, to recognition celebrations, to formal 
meetings, to mix and mingles and everything in 
between! 

CREATING
COMMUNITY & 
CONVERSATIONS

 By Rebecca Dakin, 
Federation of Calgary Communities

HOW DO WE DO THIS? 
Here a few key elements 
to supporting good 
conversations:

B E H I N D  T H E  S C E N E S
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"We came up with the Catchbox because 
we wanted to change the status quo 
and make events more of a dialogue as 
opposed to a one way monologue. Tired 
of waiting for the handheld microphone 
to be passed around, we thought; what 
about making it throwable ? Turns out, 
not only is this faster, but it also makes 
events more engaging and fun." 

CATCHBOX.COM
<<<CATCHBOX WAS CAUGHT AT 
THE GO WEST CONFERENCE!  

 Learn more about Go West 
Conference on Page 42 

GIVE A VOICE 
TO CONFERENCE 
ATTENDEES!

The Worlds First 
Throwable Microphone

CATCHBOX

B E H I N D  T H E  S C E N E S

MOMENTS • VOLUME 5 • SPEAK    19



GATHERING TO LISTEN
"GENi: This Is My Story” is a speaker series 

consisting of four events that take place 
over a period of four months on Treaty 7 

territory and in Calgary, Alberta. 

The four events weave a narrative 
analogous to how Elders pass on the 

story of their tribes and nations 
to the next generation. 

This narrative is focused on including the 
current and future generations of young 
Indigenous and non-Indigenous people 

and will look forward to reconciliation 
between all Treaty People.  

As Elders pass on knowledge to the next 
generation through sharing of stories and 

traditions, today's generation signals a 
new era, sharing pain and pride, wearing 

our histories proudly on our backs.

GATHER FOR 
GOOD

TAKE PART IN YOUR GENERATION 

RECONCILIATION BETWEEN ALL TREATY 

PEOPLE IN CANADA IS WHAT GENI SEEKS - 

HOW THAT LOOKS IS WHAT WE'RE GOING TO 

FIND OUT ! GENERATIONINDIGENOUS.COM

B E H I N D  T H E  S C E N E S

JOE PLANT
FOUNDER - GENI 
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GATHER FOR 
GOOD

B E H I N D  T H E  S C E N E S

WHY IS THE #NOTINMYCITYYYC INITIATIVE BRINGING PEOPLE TOGETHER? 
Not In My City gathers people together for good to raise awareness and funds for understanding the scope, 
enhancing services, education, and advancing leading practices in the fight against Sexual Exploitation and 
Sex Trafficking with the goal of ending this horrific crime.

HOW DOES THIS INITIATIVE HELP GIVE TRAFFICKING VICTIMS A VOICE? 
Sexual Exploitation and Sex Trafficking victims are often cut-off from society at large through this primarily 
“hidden” crime.  Every aspect of life, including freedom of expression, is controlled.  “Sexploitation” victims are 
given a voice when communities rally together to let their government leaders know that protection of human 
rights, dignity and freedom are important to the community, and that slavery will not be tolerated.  Evidence 
and research based information is then used by government systems to adjust to the wishes of the community.  
Ultimately, this frees those enslaved and exploited, giving them their voices and freedom back.

WHAT HAVE YOU LEARNED BY LENDING YOUR VOICE TO THE CAUSE? 
The most important lesson I’ve learned by dedicating myself to fighting Sexual Exploitation and Sex Trafficking 
is simple, and yet profound.  If there wasn’t a demand for the sexual exploitation of victims, this crime would not 
exist.  Men are the primary victimizers of women and children who are enslaved.  As a man, this has changed 
me by making me more aware of what I say, do, and what I support.  Victims of exploitation often “present” 
themselves as though they have free-will, and have chosen their circumstances, but knowing what to look for 
often reveals a much different story.

PAUL BRANDT
SINGER + ACTIVIST • PAULBRANT.COM 
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A GRAPHIC 
RECORDER
is a visual scribe that 
captures important, 
ed-utaining, visual notes 
at meetings, panels, or 
at speaker-driven events.

 

By Aaron Russell, Conference Doodles 

Conversation CAPTURING THE

Have you ever arrived home from a conference and tried to recall 
points from a meeting? Maybe you have wanted an easy way to 
quickly review - or even share - a presentation you attended?

Do you hold meetings with clients where your ability to 
demonstrate deep listening and understanding is critical? 

Are you a coach, speaker, facilitator, or leader with vital 
message? Do you need a way to cut through the complexity, 
achieve memorability, and provide conceptual bread-crumbs 
for navigating the information presented? 
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YOUR GRAPHIC RECORDING ROI
Not unlike all events, preparation and post day-of 
attention makes all the difference. While having 
someone at your event assigned to play this 
high-powered-pictionary IS fun and entertaining, 
the objective question needs to be asked: How does 
inclusion of this service add demonstrable ROI?  The 
answer lies in considering not only the flashy show
DURING the event, but also pre-planning how to 
leverage the skills of a graphic recorder BEFORE and 
AFTER your event. What’s better than content mar-
keting? How about using the visuals created through 
the calendar year as you wind down and then wind 
back up for next year! 

KNOWING AND SERVING YOUR PARTICIPANTS
Graphic recording can be a gift to your meeting 
participants, event attendees, even your team if 
you work with your recorder early to evaluate the 
purpose from the beginning. Knowing the end 
function of the visuals is critical. Are the visuals 
meant as a review for event attendees only? Do you 
want to provide the visuals to a larger group after 
the event? Either way, having thoughts, 
stories, opinions, and insights captured in this way 
can be magical and meaningful - and a reminder of  
important concepts that matter. Not just on event 
day, but in the months and years to come. 

DRAWING MEANS I’M LISTENING
My name is Aaron Russell and I’m a Graphic 
Recorder. I use live illustration to increase the 
effectiveness of meetings and events. I listen, visually 
capture ideas and make mind blowing summaries. 
Taking visual notes isn’t just a job, it’s the way I listen 
(and learn) most effectively – if I’m doodling, that 
means I’m paying attention, deeply.

A TRAIL OF VISUAL BREADCRUMBS
I’ve always been fired up about doodles and visual 
thinking. My life has always been adorned with icons 
and logos. When an impactful story, metaphor, or 
shared memory can be succinctly contained in just a 
symbol ... that’s exciting to me. And so, when I'm 
listening deeply, the quest for the right visual, 
token, or breadcrumb is my bliss. My start as a 
graphic recorder began at an event. 

DRAWING FOR EVENTS. IT'S A THING! 
A key breakthrough for me was at an event, while 
listening to a speaker named Noah Fleming, I 
decided to share my naturally occurring sketchbook 
notes with him via Twitter. His reaction, and the 
reactions of presenters since, has been awesome! 
Those who have SEEN their presentations captured 
and arranged visually have been blown away. 
"You mean drawing for hire is a thing?" 
Yes, and it’s a good thing.

Conversation 
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I like to put on events as a way to build 
community. Not only are events fun, but 
I find that they are a way to do good in 
the world and make a lasting impression 
on those who attend. Organizing events 
through my business, Alora Boutique, has 
shown me that the best events have their 
own kind of positive energy to them and 
that anything is possible when people 
come together!

Jameela Ghann,
Co-Founder and Designer
Alora Boutique 
Alora.ca
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SPEAKER FRIENDLY Incorporating the live presenter via Image 
Magnification (IMAG) and the presentation content along with décor; it’s 
proven your attendees will retain more information.

Mapping will lead to event treasure. 

The good news is that you don’t have to 
be a pirate to discover that PSAV’s Video 
Projection Mapping Services are the key 
to astounding your guests. Forget bulky 
staging décor that can limit your attendees 
or detract from the ambiance of the room. 
Our advanced technology presents an 
interactive and flexible backdrop that can 
adapt for every segment of your event. 

Your imagination is the only limitation! 

Video mapping, video compositing, 3-D 
projection mapping, projection design, or 
mapping projection are techniques that can 
turn almost any surface into a dynamic video 
display.  Specialized software warps and 
masks the projected image so it fits perfectly 
on irregularly shaped screens, walls, buildings 
or any other surface. Using high-lumen 
projectors, PSAV's team will project specially 
manipulated content onto 3-D or 2-D surfaces 
such that the illusion of depth, objects and 
light appear to wrap or paint the backdrop 
with a video image. 

With a little creativity, the end result is a 
vibrant design installation that transcends 
ordinary projection. 

        MappingAN AUDIO VISUAL 
DECOR SOLUTION  

IMAGE  

By Peter Maher, 
PSAV Presentation Services

D E S I G N
+ DÉCOR
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CREATIVE & VERSATILE The only limit is your imagination, let your creative 
juices run wild while creating and developing different looks from session to session even if 
hosting a multi-day conference or event!

MORE FOR YOUR MONEY Save on labor by changing the look and feel of 
your room with the touch of a button for not only your Video Mapping but for your LED 
Lighting décor as well.

D E S I G N
+ DÉCOR
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B E H I N D  T H E  S C E N E S

MEET THE EXPERTS

Dustin Westling CSEP 
Managing Partner

 
Renée Pittet 
Director of 

Business Development

Jennifer Thacker 
Project Manager

Amy Martin 
Project Manager

SPEAK LIKE AN EXPERT 
WITH A LITTLE HELP 
FROM THE EXPERTS

        watch
EVENT

 JARGON

 ""
 ""
 ""
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The Word: Innovation 
Why Say It: In an industry where creativity is a 
high-ranking marketable value, you need 
innovation to back up your big creative dreams. 
When creativity is thinking up new things, and 
innovation is doing new things, you can make 
innovation the “and how” to all your “what ifs”. 

Why Avoid It: Innovation becomes an empty 
buzzword without action. Avoid using innovation 
only as a synonym for creativity, and instead 
think of it as a separate value that thrives 
when you arm it with realistic actionables.

The Word: Partnership
Why Say It: Without collaboration and 
partnership, live events would not come 
together. The best way to say "partnership” 
in our industry is to embody it. If you filter all 
your actions and decisions through what is best 
for the overall project, you will naturally be an 
effective event partner. 

Why Avoid It: Don’t think of it as a popularity 
contest. Avoid the trap of maintaining all those 
part-time partnerships and channel your focus 
into building up mutually rewarding professional 
connections.
 

The Word: Authenticity
Why Say It: In the world of design, we all crave 
trust and its ability to remove creative barriers. 
The best way to generate trust is through being 
authentic!

Why Avoid It: Authenticity doesn’t really want to 
be explained, it just wants to BE. Avoid worrying 
about how to be authentic and just let yourself 
be curious, be honest, and be present in the 
moment.
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B E H I N D  T H E  S C E N E S

Culture Messages are not received the same 
by any culture, and you must get to know and 
understand the culture you are speaking to in 
order to effectively communicate with them. 
Obviously learning every native tongue on earth 
is not possible, but we should be aware of the 
limitations of language. This again may seem 
obvious, but sociologists and philosophers have 
noted that our society and culture is fracturing 
into more and more diverse cultural groups. 
Every niche interest group is operating within 
its own cultural norms, which includes its own 
language.

Context Understanding context is just as 
important as understanding culture. We often 
hear the words “tone deaf” when speaking about 
a particular piece of communication from a public 
official or corporation. This generally is because 
that message has not taken into account the 
context of the day. This principle applies to the 
range of human experience, from something 
obvious like a natural disaster or a market crash, 
to something subtler like your intended audience 
having a cold. The context you are trying to speak 
into will affect your messages effectiveness as 
well as your ability to influence.

It is through listening to the culture and context 
of our intended audience that we will be able to 
tailor our message and it’s delivery for maximum 
effectiveness. 

From this starting point, we can then work on our 
active listening skills to hear how that audience 
wants to be communicated with by allowing 
ourselves to be influenced by their messages.

In this way, communication is an art. It is a dance 
of give and take, which has the potential of 
changing the world. 

By Derek Selinger
Speaker, Performer,
& Communications Expert
DerekSelinger.com 

TAKE TIME TO  
LISTEN   

The first 
essential step 
to becoming 
an effective 
communicator 
is to listen. At first blush this 
statement may be met with an eye roll. It sounds 
like a piece of advice Yoda might give you - after all 
this is quite obvious, isn’t it? 

Listening, really listening, is far harder than we 
would like to admit because we all THINK we are 
doing a great job of it. I would venture to say that 
in every conflict on earth each side thinks they 
are listening very well. Listening takes effort and 
continual work. 

Listening is essential to being heard - not because 
it is virtuous or polite, but because it provides the 
necessary information required to properly frame 
information and messages to an audience. 

In order to be heard effectively you must first 
understand both the culture and context of your 
intended audience. 
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B E H I N D  T H E  S C E N E S

Breathing. It matters. When we are anxious or 
nervous, breathing is one of the first autonomic 
systems to go sideways. Stand in front of the mirror 
and take a deep breath in. I’m willing to bet your 
shoulders rise and tummy sinks inwards. Now, lets 
make a shift. Put your hand on your belly and try 
breathing into your hand. Try to “push” the air out 
of your lungs by applying pressure with your hand 
then concentrate on filling back up the same way. 
This style of “deep breathing” or will sound familiar 
to yogis. This method will keep your body and brain 
calm and oxygenated, you'll let go of tension in the 
neck and shoulders, AND you will have air power 
behind anything you have to say, sing, or yell!

Hydration may seem obvious, but it’s so 
important, I insist on chatting about it! Here’s the 
thing, when you swallow gulps of water at the 
eleventh hour, as you're ready to make a speech or 
presentation… none of that water actually washes 
over the vocal chords. We stay hydrated from the 
inside out. That means, you need to be taking in 
water all stinkin’ day. Your body needs fluids to 
make the mucous and saliva that coat the vocal 
apparatus and mouth respectively. H20, people. 
All day, every day.

Food and beverages that affect vocal production. 
Medical professionals don’t entirely agree on some 
off these “facts”, and either way, you will observe 
how your own body reacts. When my voice has 
to be at it's best, here are some foods I choose to 
avoid: 
Dairy/Chocolate/Milky Delicious Stuff: These tend 
to produces extra mucous and may leave you 
feeling like you need to clear your throat.
Citrus, Especially Orange Juice, Fruits, Alcohol: 
Can dry out the throat. Some people also find 
excess mucus production with fruits, too.
Spicy Foods, Coffee: Can irritate the throat
Ice cold Stuff: Constricts the throat

Let it be known, there are times when I indulge in 
almost all of the above. It’s just good to be aware.

If you’re nervous, stretch. Tuck yourself away back 
stage or in another office and limber up! Touch your 
toes. Open your shoulders by clasping your hands 
behind your back. Breathe.

By Jenn Beaupre
Singer, Songwriter, 
& Voice Coach
JennBeaupre.com 

MASTER YOUR 
VOICE   

I think we make a lot 
of decisions about 
each other based on 
our voices. Don't let your voical 
presentation lead folks to make conclusions about 
your intelligence, personality, authenticity, 
confidence, or professionalism. We can all learn 
to command an audience with our voice, if you're 
ready, lemme run a few little tips past ya!
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OVERCOMING
COMMUNICATION
BARRIERS WITH 
BEAUTY & STRENGTH 
  

Speaking while being profoundly deaf since 
birth is a rare gem of an opportunity. As many 
profoundly deaf people cannot speak or choose 
not to speak, I grew up orally with a hearing 
family who did ASL (American Sign Language) in 
a small hearing community of Cremona, Alberta. 
I do not hear my own voice or any sounds when 
I am not wearing my hearing device however, I 
can feel myself talk. I can feel my voice in my neck, 
chest and ears even if the sound doesn’t show up 
in my ears. 

I know I am talking, I know what I need to 
say, and I am grateful that I am successful at 
communicating with others. If I need to scream, it 
comes out exactly what I need the sound to be. If 
I need to whisper, I can do it. 

Communicating and speaking is a huge part of 
my life, even though I am deaf. 

I like to speak, even if I have a little “accent” and 
I am aware that I speak differently than others. 
There are times where I love to chat with friends 
and others, then there are times where I need to 
be alone to have a break from everything that’s 
going on. It gets exhausting some times when I 
am out in public or traveling because I constantly 
have to be watching for everything around me 
and my surroundings, as I cannot rely on my 
hearing. 

When I was one year old, I was tested for my 
hearing and they found out I was profoundly deaf 
in both ears. I wore two hearing aids as my left 
ear is 60% deaf and my right ear is 80% deaf. 
When I meet strangers that don’t know that I 
am deaf - they all react in different ways. Some 
politely acknowledge and ask me to repeat, 
some look at me like I’m from another planet, 
some can be very rude and ignorant, sometimes 
they ask me where I’m from, sometimes they get 
excited and do some figure spelling because they 
recognize that I am a deaf person. 

There are different ways of speaking in a deaf 
person’s life. Since there are different levels of 
hearing and speaking skills in deaf people, there 
are different ways we can express ourselves to 
get our messages across to the other side. We 
are as important as everyone else so we need to 
do what helps us. 

Writing It’s helpful when a deaf person has 
access to write what they need to say.

Reading It’s also helpful when deaf people have 
access to things that they can read (closed 
captions, computer screens) instead of not being 
able to hear (announcements, computerized 
voices etc…). 

Interpreters Trained and professional 
interpreters is the number one best way for the 
deaf to have access to communication with the 
hearing culture.

Communication Devices Deaf people rely on 
technology for communication and lifestyle. 
Phones for texting, computers for emails, flashing 
light fire alarm and doorbell, TTY, hearing aids, 
FM’s, speakers, grammar editing programs, and 
Video Relay Services which is screen telephone 
calls with interpreters online.

Hearing Dogs There are dogs that help deaf 
people inside homes if they prefer not to 
have technology devices, dogs can help get 
our attention that someone is at the door or 
something is wrong.

Lipreading The skill of lipreading improves 
everyday as long as the deaf person lives. Start 
learning as a young deaf child how the words 
pronounce goes with the lip movement.

As an adult now, I have two children and being a 
deaf mom is quite the experience. My youngest 
daughter is deaf in one ear, the same deaf ear 
as mine. She speaks really well and she goes to 
speech therapist every week just like I did as a 
very young child. Growing up with a deaf mom, 
both of my daughters needed speech therapist to 
make sure their speech is polished because mine 
isn’t perfect. I love the experience because my 
kids are growing up open-minded as they know 
their mom is still a human being even though 
she’s deaf. 

By Tessa Lerbekmo-Joyes, 
StandOUT Publications
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PLANNING FOR 
ALL TO HEAR
UNDERSTAND
AND TO FEEL 
WELCOME
TESSA'S TIPS FOR EVENT PLANNERS

>>> One of the best ways to get everyone’s 
attention in a large audience and for them to be 
able to understand what you’re saying in a large 
room are screen slideshows and big speakers 
around the room. Not all hearing people can 
hear especially if there’s background noise, so 
visual aids are the best way to catch everyone’s 
attention. 

>>> When someone is speaking in a large room, 
I am aware that the sound travels and people 
can’t hear properly if they are in the very back or 
at the edge of the crowd. That’s why the video 
and speakers placed in a few areas around the 
room will help the audience feel included and 
know what’s going on the stage. 

>>> In a classroom if there are kids with hearing 
problems or there’s sound problems in the room, 
the teacher or presenter can use a tool called, 
“FM”. The speaker will have a microphone clipped 
on their shirt by their mouth and then there will 
be a speaker placed somewhere in the room to 
help the affected person or group to hear better. 

>>> Written scripts and type closed captions also 
work well on large screens that can be played 
while the person is speaking. This way it helps 
deaf and hearing people to stay caught up with 
the presenter because people can read the 
sentence if they missed hearing what the speaker 
said. Also, printed programs or other documents 
work; certain people can grab the programs and 
be able to read what the presenter is saying. 
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P L A N N E R S
N O T E B O O K

 Lauren 
SERGY
Communication Expert, Speaker, Emcee

LaurenSergy.com 

A S K  T H E  E X P E R T

B E H I N D  T H E  S C E N E S

“Authenticity” is a popular communication 
buzzword. Why should we as event 
planners be paying attention to it?  

I believe that authenticity is really about openness. When 
people are looking for authenticity in communication, what they 
really want is the opportunity to understand and relate to one 
another. These qualities help build trusting relationships, which 
are especially important in the event planning industry. When 
I’m helping professionals communicate with greater authenticity, 
we’re looking at developing a communication style that’s open, 
up front, and unafraid to address the messy side of life and 
business. This isn’t about unnecessary dramatization or applying 
a sepia filter to every part of our business – those strategies 
are the opposite of authentic. Rather, it’s about acknowledging 
that imperfections, struggles, frustrations, and triumphs all exist 
together, and that our experiences and feelings are an intrinsic 
part of our work as professionals. It’s about talking about the 
mess alongside the polish.

How can we talk about the messy side 
of business while still maintaining our 
professionalism? 

Authenticity does not mean being touchy-feely, overly emotional, 
or applying the proverbial Instagram filters to your communication. 
It means being open and honest about the realities of life. To 
maintain your professionalism when speaking about difficult 
or emotional topics, you simply need to show that you are still 
in control of yourself. Keep an even keel in your expression, and 
address the mess without flinching or apologizing for it. I also 
find that humour helps a lot – it’s like grease for openness and 
authenticity. It diffuses tension and lets us be incredibly honest. 
You don’t need to be an open-mic champ to pull off humour. Just 
keep an eye out for the little things that are funny or absurd, and 
sprinkle those observations into your conversations. This is how 
I approach authenticity in all my keynotes or MC work; find the 
messes shared by different audience members, and then address 
them unflinchingly with a splash of humour. This is an approach 
that can work for every professional in every situation, whether 
you are at a networking event, having a meeting, or are on-site 
wrangling your event.

DIVERSITY MATTERS 
My Panel Inclusion Rider 
Diversity is part of my mission so when Frances McDormand brought up "Inclusion Riders" 
at the Academy Awards, it inspired me to do something. Now I'm committed to this; If I'm 
required to speak on stage, video, or any medium with a group of panelists, every effort 
must be made to include diverse voices amongst the panel. I reserve the right to opt-out of 
the panel if it is believed efforts were not made to include a variety of diverse perspectives 
including but not limited to gender, race, age, identity, background, or physicality. Done.

By 
Nick Borelli
NickBorelli.com 
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AN ODE TO THE DOERS, MOVERS, SHAKERS IN THE EVENT WORLD AS READ AT THE 
EVENT AWARDS IN EDMONTON, CALGARY, AND RED DEER, ALBERTA,  CANADA

"Tonight, we want you to take off your work hats and build friendships as we celebrate 
you, the people who make the important moments in our lives shine and stand out in 
our memories. And we’ve done that by assembling a team of expert judges who, with 
scientific precision, determined exactly who bent over backwards the furthest in an 
attempt to meet their client’s outrageous expectations. We get to tip our hats to the 
caterers who manage to make that gluten, soy, and dairy-free vegi-paleo feast not 
only edible but enjoyable. We applaud the venue owners and suppliers who put up with 
kleptomaniac guests pinching centrepieces and cloth napkins. We celebrate AV wizards who 
can wire a room up better than the Starship Enterprise, designers who can spin a budget of 
straw into something that looks like gold, and planners who manage to do double duty as 
both organizer and client therapist. This night is about the marvellous people in this crazy 
industry, people who have the skills of true masters, the panache of style mavens, and the 
patience of saints. For once, not only is the event about YOU, but you even get to have a drink 
at your own party!" - Lauren Sergy, Emcee                LEARN MORE AT EVENTAWARDS.CA 

B E H I N D  T H E  S C E N E S
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FOOD + DRINK
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LICS ICE CREAM SHOP
Lics Ice Cream Shop is an old-school sweet shop 
dishing up ice cream, sorbet, cakes and low-fat 
frozen yogurt since 1982. Alexia spoke with 
Jordan.

What is the customer favorite ice cream flavor? 
Chocolate Peanut Butter!

What is the inspiration behind your flavors? 
The theme is to keep it classic, traditional, and 
vintage, just like a vintage ice cream shop. 

What is your favorite ice cream flavor? 
My favorite is the Heavenly Hash. 

Do you make your milkshakes with ice cream? 
We make our milkshakes the old-fashioned way!

 We All Scream
ATTENDEE-APPROVED EVENT TREATS AS REPORTED BY ALEXIA in YYC*

*Lover of Ice Cream & Milkshakes

MADE BY MARCUS MICROCREAMERY 
Made by Marcus Microcreamery is a craft ice 
cream shop company known for their delicious 
small-batch ice cream sundaes, bars, and pints 
made in Calgary. Alexia talked to Kristina.

What is the customer favorite ice cream flavor? 
The Whiskey Hazelnut, it's different because 
you usually don't see whiskey in an ice cream, 
Chocolate Fudge Brownie, because it’s very 
chocolatey, Cookies and Cream because it's a 
classic, and Lemon Curd Blueberry.

What is your favorite ice cream flavor? I like 
Chocolate Fudge Brownie because it is very 
chocolatey and chewy. It has two different 
textures. It is also vegan, instead of adding cow’s 
milk we add coconut and cashew milk.

VILLAGE ICE CREAM 
Village Ice Cream is known for their rich and 
delicious small-batch ice cream made right here 
in Calgary. Alexia had a visit with Christian.

What is the customer favorite? The Salted 
Caramel. I think it's the favourite because it is 
the sweetest and because generally caramel is a 
crowd favorite.

What is the inspiration for the Salted Caramel 
ice cream? Our owner loves caramel and I think 
it's a good pairing with a lot of desserts. Salted 
Caramel is a strong flavor and can get any taste 
out of your mouth.

What is your favorite ice cream? Key Lime Pie. It's 
a brand new flavor that we've never done before. 
It has graham crackers in it just like the pie. It's 
basically a pie in an ice cream!

REGRUB 
Regrub can use more than just ice cream to 
please a party crowd - milkshakes are a great 
dessert. What is true happiness? You might get 
your answer at Regrub knowed for their over-the-
top milkshakes. Alexia had a chat with Ana.

What is a customer favorite? Cookie Monster 
milkshake, because of the name, and because 
it has a donut and oreo on top which are both 
standard favorites.

What is the inspiration behind your milkshakes? 
We want to be different than other milkshake 
shops making unique milkshakes with crazy 
toppings. 

What is your favorite milkshake? Dante's Peak. I 
love s'more’s and this milkshake has a s'more and 
chocolate.

FOOD + DRINK
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By Christina Rowsell  
Midday Host soft rock 97.7
Christina Rowsell Media

A press release has to be able to do three things. 

First, your story needs to evoke emotion. Then, it has 
to be newsworthy. And thirdly, it needs to be of value 
to the readers, viewers and/or listeners. The biggest 
question I get asked is, “How do I make my story about 
my idea, product, or event newsworthy?”

A news story is just that, a story that gives the readers, 
viewers and/or listeners something that’s interesting. 
However, your story isn’t about the product. Your story 
is the about the story behind the product. If you’re 
interested in just talking about the product itself, you 
might be better off buying advertising. But if you want 
to gain earned media you need to find a better story 

Here are some ways to find your story behind the story:

How did you come up with the idea, product,  
or event?
How does it solve a current problem?

What challenges did you face when 
developing your idea, product, or event plan?
What obstacles were in your way?
How did you overcome those obstacles?

What’s the passion behind your project?

When you answer these questions, be 100% honest 
with your answers. You’ll soon see the story behind your 
story. The media won’t want to do a story about your 
product; they want the story that makes you and the 
product real. They want the story that can relate to their 
audience. They want the story that remembers the story 
they wrote and produced. However, there are times 
when the product is the story. In this case, remember 
to still ask yourself those questions. The biggest answer 
may come from, “How does your product help?” 

You have to find that element that evokes emotion. If 
your product cures an ailment, that’s the emotion. Your 
story will also connect emotionally if your product helps 
people change their lives. The newsworthy part will 
sometimes come out of the emotion that it evokes. 

Remember, you have a story, so tell it. You never want 
to be a best-kept secret.  The only way people will 
learn your story is if you tell it.  A press release can help 
present that story.

B E H I N D  T H E  S C E N E S

3.5 MILLION 
MEALS 

Numbers reflect the Calgary Food Bank’s fiscal 
year, September 1, 2016 to August 31, 2017.

The Calgary Food Bank is the first line of 
emergency food support for families and 
individuals facing crisis. Once the food 
emergency is addressed, we refer clients 
to our proven partner agencies. Our deep 
collaboration and food support to other 
charitable organizations that address the 
root causes of food insecurity aligns with 

ABOUT US

FAST FACTS

61,069 
CALLS 

The average call 
is 5 minutes 

26,556
referrals from  
300+ agencies  
for hampers

our mission to work with our community 
to fight hunger. We are the largest, most 
accessible Food Bank in Calgary serving 
families, individuals and organizations. 
We are not a government or United Way 
agency. We rely solely on the generous 
support of the community. Together, we 
can create a hunger-free community.

10
COMMUNITY 

DEPOTS

184,548 
LIVES AFFECTED 

90,864 
TOTAL HAMPERS

35,918 
SPECIALTY HAMPERS 

68,084 
EMERGENCY  
HAMPERS

2.9 MILLION  
POUNDS OF FOOD 
WAS DISTRIBUTED 
TO 220+ FOOD LINK 
AGENCIES.

3 MILLION  
MEALS & SNACKS

 
32%

WORKING 

59% families    41% individuals

39% children    18% single parents

YOUR MEDIA 
MESSAGE

OPPOSITE: Here's a great example 
of a fact sheet that creates an 
easy to tell story! Contact the 
Calgary Food Bank if you'd like to 
know how they found, crafted, and 
learned to share their story. 
www.CalgaryFoodBank.com >>>   
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39% children    18% single parents
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F E A T U R E S  +  F U N

LinkedIn 
If you still think LinkedIn is just another online job 
board, you are doing it wrong. It is, in fact, the 
world’s largest professional networking site. It is 
an opportunity to build a professional network of 
peers, customers and vendors in your industry.
As an introvert, I don’t like approaching complete 
strangers in person or through cold calling. 
LinkedIn is a great environment to approach 
professionals I would like to know. Reaching out is 
expected on LinkedIn. The bonus is that LinkedIn 
is the fastest, most accurate place online to find 
professionals. With half a billion users on the 
platform, it is Google for professionals.

Twitter 
Twitter is an opportunity to engage in 
conversations without the barriers of distance 
or social status. It is a chance to find and reach 
speakers, journalists, or other influencers you may 
not otherwise have the ability to reach. While 
the hashtag has begun appearing all over social 
media, its original intent was as a way for people 
to find conversations or topics they would like to 
participate in. Approaching experts through their 
content is a great way to maximize your chances 
of getting a response. Not only are you taking an 
interest in their topic but you are boosting their 
social posts by interacting.

Standing in a room full 
of strangers engaging 
in small talk can 
be a nightmare for 
introverts.
Today, thanks to technology, networking can take 
many forms and you can remove a lot of the trial 
and error in connecting to the right people. 

Here are four social networks, or technologies, that 
introverted event planners can use to network more 
effectively.

SOCIAL
MEDIA 
TOOLS 
FOR INTROVERTED
EVENT PLANNERS
By Dave Byrnes , The Introverted Networker
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PicMe Events aims to bring interactive 
photoshoots to party-goers of all 
occasions, courtesy of our live, professional 
photographers. Inspired by a love of trends, 
costumes, crowds, and cameras, we create 
a space for guests to make memories and 
enjoy each other’s company amidst physical 
backdrops & the freshest props.

PicMe Events • Calgary 
PicMeParties.net

In the Photo:

Tsering Asha Leba

Nisha Dolma Leba

Dara Eshaghian 

Photo Credit:

Darryl Pollock

F E A T U R E S  +  F U N

Facebook Groups 
Facebook groups have become a destination for 
like-minded professionals to gather. Although 
Facebook is a “social” network, its groups have 
outperformed platforms like LinkedIn and Slack to 
attract business-minded groups of people. Groups 
about professional speaking, entrepreneurship, 
marketing, etc. attract thousands of members. 
People use these groups to share resources, learn 
from others, and gain support. Another bonus of 
Facebook groups is that you don’t have to “friend” 
strangers or give up your privacy to enjoy the 
benefits.

Event Platforms 
A great way for introverts to bypass the 
awkwardness of meeting new people is to have 
them come to you. Whether it is a group platform 
like Meetup or an event platform like Eventbrite, it 
has never been easier or cheaper to be a leader 
instead of a follower. Does the thought of the 
spotlight terrify you? No problem, you can find 
other speakers or facilitators to take the limelight 
while you use your event organization skills in 
the background. Being in charge of the guest 
or member list means you get special access to 
research attendees and chose who you would like 
to engage with, unlike a regular networking event.

RAISE YOUR 
HAND AND 
BE SEEN! 
WHEN THE CAMERA 
HELPS YOU CONNECT

Introvert or extrovert, shy or outgoing, 
reserved vs. silly. Whoever you may be, and 
wherever you fit within this spectrum, a photo 
booth gives you the chance to let it all out. 
Whether it be putting on an extremely 
oversized feather boa, wearing a batman 
mask, or simply flashing those pearly whites, 
you get to choose who you want to be in that 
moment. Your personality type should not stop 
you from having fun at a photo booth, and we 
at PicMe will be there to wave you down with 
our hands in the air. At PicMe we don’t 
discriminate, you may be attending our booth 
alone, or coming with your squad ready to take 
the next best album cover, whatever your 
situation it’s always a party. We will dress you 
up with some of the flyest props and make sure 
you‘re the centre of attention, because we all 
need the spotlight on us once in a while. 
Ask us only once and we will be in that photo 
with you, acting silly, and posing like its 
nobodies business. That’s the beauty of a 
photo booth with attendants on site. A photo 
booth is supposed to give you that feeling of 
relief, the feeling where you can be and act 
like whoever you want, where you can dress 
up and feel no embarrassment, and simply be 
seen. With an attendant all of that is 
heightened, because we will be there to cheer 
you on and support you letting all your 
inhibitions down. We welcome all personality 
types, all styles and dress up natures. You will 
see us waving you down and truly wanting you 
to join us in a freeing moment of fun! 

A family run, local business, PicMe Parties was 
founded on the simple principle that getting your 
photo taken is always more fun when someone fits 
you for a fake moustache! Dara Eshaghian, Nisha 
Dolma Leba, and Tsering Asha Leba provide more 
than just your average photobooth, we provide 
unlimited digital & instant print photos, custom-
ized packages and graphics for any occasion, and 
a steady stream of laughter. Our mission is to not 
only bring on the good times, but also support other 
local businesses and create communities at every 
photobooth.

By Nisha Dolma Leba, PicMe Parties Calgary
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R E S O U R C E S  +  L E A R N I N G

Go West provides an opportunity for hundreds of 
meeting and event professionals to gather from across 
Western Canada to explore the latest in design trends, 
marketing, technology, and innovation. “When we looked 
at hosting Go West in 2018 it was clear we wanted to 
produce an event for meeting and event planners in our 
own backyard where they could learn about upcoming 
trends and helpful resources. But most importantly, we 
applied our belief in the power of face-to-face meetings. 
We wanted to create a space for planners to connect.” 
said Arlene Schilke, Executive Producer of Go West.  

LEARNING THORUGH FRESH + RELEVANT CONTENT 
Content is king and Go West had an incredible line up of 
industry speakers, including David Merrell who shared his 
forecast on the upcoming event design trends. But it 
was the way the sessions were delivered that made an 
impact on the attendees. With back-to-back, fast-paced 
sessions, the room of eager attendees remained engaged 
and inspried to put their learning into action!

LEARNING THORUGH MEANINGFUL CONNECTIONS
If that wasn’t enough, the room setup itself was 
different from a traditional conference setup.  Mixed 
seating formats included leather lounge seating, cabaret 
tables, theatre style chairs, and scattered high tops. The 
purpose was to create opportunities for participants to 
meet, greet, and share their experience with each other.  

LEARNING THROUGH HANDS-ON EXPERIENCES
The experiential design was a delight for the planners 
in attendance. Go West is geared to bridge the gap 
between classroom and the real world. Following the 
sessions on the Main Stage participants were treated 
to a unique twist on a traditional trade show, The 
Experiential Hall. Many of the offerings satisfied culinary 
cravings, from an espresso bar, to a donut wall, to brandy 
infused Okanagan cherries. Others, satisfied the desire to 
emerse in new event technology and innovations! 

LEARNING THROUGH A LIKE-MINDED COMMUNITY 
Among all the activity in the Experiential Hall were three 
interactive workshops dispersed throughout the space.  
Activities included hands on learning with calligraphy and 
lettering, terrarium design workshops, chocolate tastings, 
mini-sessions on social media marketing, greening your 
event, event apps, and event design. The interaction 
demonstrated that planners felt a sense of community 
and connection when they were brought together in 
smaller groups to learn by creating and participating. Email: GoWest@Timewise.biz

Website: GoWest2019.com
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B E H I N D  T H E  S C E N E S

Great reads have endured the test of time. The 
best books have enduring wisdom, you want to 
hang on to them, read them over, and glean just 
a bit more from their pages. Here are couple of 
books that have made the cut and have earned 
a place on my personal book shelf. Enjoy!

By Lisa Gareau, 
Candy Event Consultling

L I S A ’ S  L I B R A R Y

Email: GoWest@Timewise.biz
Website: GoWest2019.com
Twitter & Instagram: @GoWestCan

Lisa’s Library titles, and many more helpful 
planning books, tools, and resources, are available 
as audiobooks on Audible : an Amazon Company. 
Search Titles in Canada at www.Audible.ca

GET READY TO TELL YOUR STORY!  

Presence
Bringing Your Boldest Self to Your Biggest Challenges  
By Amy Cuddy  •  AmyCuddy.com
©2015 Amy Cuddy (P)2015 Hachette Audio 
©2015 Little, Brown and Company 
By accessing our personal power, we 
can achieve "presence", the state in 
which we stop worrying about the 
impression we're making on others and 
instead adjust the impression we've 
been making on ourselves. As Harvard 
professor Amy Cuddy's revolutionary 
book reveals, we don't need to embark 
on a grand spiritual quest or complete 
an inner transformation to harness the 
power of presence. Instead, we need to 
nudge ourselves, moment by moment, by tweaking our body 
language, behavior, and mind-set in our day-to-day lives.

Louder Than Words 
Harness The Power of Your Authentic Voice
– By Todd Henry  •  ToddHenry.com  
©2015 Todd Henry (P)2015 Brilliance Audio
©2015 Portfolio/Penquin
There has never been a better time 
to build an audience for your idea or 
product. But with so many people 
clamoring for attention online and 
offline, it’s also more challenging than 
ever to do work that deeply resonates 
and creates true and lasting effect. 
How do you set yourself apart in such 
a noisy, crowded world? How do you 
do work that is truly remarkable? The 
key is to develop your authentic voice. Whether you’re an 
entrepreneur, a writer, a designer, or a manager building a 
brand, the more clear and compelling your voice, the more 
your message will hit home with your audience. The result 
will be more impact, and greater personal satisfaction 
with your work. Louder Than Words offers a strategy for 
uncovering, developing, and bravely using your authentic 
voice to create a body of work you are proud of and that 
resonates deeply with others.

Let The Story Do the Work
The Art of Storytelling For Business Success
– By Esther K. Choy 
©2017 Esther Choy (P)2017 Brilliance Publishing, Inc. 
It sounds so simple: Tell stories from 
your life, and people will remember 
your message. But when you get down 
to crafting one, there's nothing easy 
about it. Material for stories surrounds 
us. Yet few people are skilled at sharing 
personal anecdotes and even fewer 
know how to link them to professional 
goals. Whether you want to stand out 
in the interview process, add punch to 
a presentation, or make a compelling 
case for a new initiative, Let the Story 
Do the Work shows you how to mine your experience for 
simple narratives that convey who you are, what you want 
to achieve, and why others should care.a backdrop for the 
book’s broader message: We are more likely to overcome 
our struggles and find what we are looking for when we are 
willing to take others on our journey.
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MY ROAD TO ROME 

Here I am standing in the middle 
of one of the largest and most 
beautiful squares in the world. 
How did I get here? I find myself 
reflecting on a journey that began 
11 years ago – recalling my first 
steps as a volunteer.  >>>

>>> It is late and a bit chilly on this January 
evening. I struggle with disbelief that I am 
actually standing in the magnificent St. 
Peter’s Square. A little over a decade ago I 
could not have imagined that one small act 
of volunteering would lead me to Rome. I 
remember my thoughts when I first decided 
to give my time on a planning committee. I 
had hoped in time that I may be able to work 
my way up to the role of president of our local 
chapter of Meeting Professionals International 
(MPI). That was my end goal – one that seemed 
too far off to grasp. I quickly learned that I did 
not set my sites high enough. 

I work in an industry I love. As an event 
professional I cannot imagine doing anything 
else. Where else can I work on such a variety of 
projects across so many other industries? I am 
surrounded by people with so much talent and 
passion for our industry. They are an inspiration 
to me, instilling a desire to do greater things. It is 
the people that fueled my desire to be president 
of our chapter of MPI – a goal I met within two 
years of that first volunteer role.
 
I have found myself on a journey, filling roles 
that I could not have imagined. I contribute my 
time on event planning committees, editorial 
advisory boards, educational advisory councils, 
task forces, and international committees. 

It has been a learning experience authoring 
articles, speaking and contributing to our 
industry’s collective body of knowledge. Each 
opportunity has opened doors to further 
opportunities.  

So, I find myself in Rome for meetings as part 
of the International Board of Directors for MPI. 
I am overwhelmed taking in so much ancient 
history. The Colosseum, Palatine Hill, Roman 
Forum, Sistine Chapel, Vatican Museums and 
of course St. Peters Square are incredible 
treasures that I am very fortunate to be able to 
visit while here. 

I treasure my volunteer journey which began 
with one small step as it has taken me to places 
I never imagined I could go. I hold dearly the 
many relationships I have built with so many 
amazing event professionals from around the 
world. It is a thrill to begin the next leg of my 
volunteer journey on MPI’s International Board 
providing oversight to our industry’s largest 
professional association with over 17,000 
members. I am excited to wake up tomorrow to 
see where my journey will take me. 

By Brent J. Taylor , Timewise Event Management

P L A N N E R S
POSTCARD
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Venues 
Weddings 

Celebrations 

Meeting Rooms   

Unique Spaces   

Performance Theatres  

Food & Drinks 
Catering Services   

Specialty Caterers   

Food Trucks   

Sweets & Desserts   

Food Suppliers  

Beverage Suppliers 

Bartender Services  

Audio & Visual 
Rentals   

Services   

Entertainment 
DJ & Party Pros  

Bands & Solo Acts  

Actors & Performers  

Kid’s Performers 

Speakers 
Keynote  

Emcee  

Training  

Décor & Rentals
Décor Rentals

Décor Services 

Florist & Floral Supplies

Outdoor Supplies

Party Supplies

Decor Services

Art & Design 
Stationery Supplies

Graphic Designers

Web Designers 

Artists & Art Supplies

Printing Services

Media & Promotion
Photographers

Videographers

Photobooth Services

News Media & Advertising

Travel & Transportation 

Shared Ride Services

Limousine Services 

Travel Agencies 

Hotels & Accommodations 

Resort & Conference Facilities

Staffing & Security 
Personal Security

Events & Celebrations

Professional Services 
Event Planners

Administrative Pros

Project Managers

Fashion & Beauty  
Makeup Artists

Hair Stylists 

Spa & Esthetics Services 

Costumes & Stylists 

Men’s Fashion

Women’s Fashion  

Gifts & Novelties
Food & Perishables 

Unique Keepsakes

It takes a community to plan and promote events! Finding quality event vendors, 

services, and support professionals will help simplify your planning process.  

Moments Magazine is proud to provide a time-saving directory service in partnership 

with the dynamic team at Evented.ca. 

EVENT RESOURCE DIRECTORY

evented.ca

Get listed. Be seen. Learn more at MomentsMagazine.ca/Directory
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CANDYCONSULTING.CA
800-560-8180 •  403-804-0895

WORKSHOPS EVENT PLANNING

COACHING
RESOURCES

CANDYCONSULTING.CA
800-560-8180 •  403-804-0895

WORKSHOPS EVENT PLANNING

COACHING
RESOURCES


